
our story
welcome to our brand new day!

At APA we’re all about delivering together for our 
customers, securityholders and each other – it should 
be reflected in every interaction and touchpoint with 
our stakeholders.

We want to stay true to our 
roots and our brand story 
starts with pipes.

From pipes to power we’ve 
been connecting Australian 
energy since 2000. From 
small beginnings with just six 
Sydney-based employees, APA 
has become one of Australia’s 
top ASX-listed companies, 
employing 1,600 people, and 
owning and operating one of 
the largest interconnected 
energy infrastructure 
frameworks across Australia.

Our vision: To connect 
Australia to its energy 
future As a leader in the 
industry, we will play a 
key role in defining and 
delivering the future of 
Australian energy. 
We believe that natural gas 
provides an energy solution 
that will enable the world to 
transition to a carbon-efficient 
future, whilst maintaining 
economic growth.  

APA will continue to promote 
what we believe is best for our 
industry and Australian energy.

Our values anchor how we act and how 
we make decisions – they are the essence 
of APA.
We want to reach for the STARS – Safe, 
Trustworthy, Adaptable, Results, Service.

So what do these mean to you, how we work 
and what we should do differently?

•	 Safe – We will maintain a safe environment 
and a professional workplace where staff 
work collaboratively, are valued and treated 
with respect.

•	 Trustworthy – We act with honesty 
and integrity and accept individual and 
collective responsibility for the delivery of 
all business outcomes. We do what we say 
we are going to do.

•	 Adaptable – We continually respond and 
adapt to our changing environment by 
innovating, modifying our behaviour and 
continually improving our processes and 
systems to take advantage of opportunities 
to enhance, improve and grow our business.

•	 Results – We consistently meet our 
commitments and deliver excellent results 
to the benefit of our employees, customers, 
investors and the community through 
tenacity and perseverance.

•	 Service – We are committed to high 
quality service achieved through listening, 
understanding, anticipating and 
responding to our customers’ needs.

Safe

Trustworthy

Adaptable

Results

Service

our 
values



our brand:   
visual identity

welcome to our brand new day!

The visual elements of our 
brand – our logo, brand colours 
and imagery – tell a story. 
It’s important to keep all of 
our visual identity elements 
connected every time you use 
them. 

And it’s important to use the 
visual elements consistently, 
just as it’s important to be 
consistent in all our interactions 
with our stakeholders.

For how to apply our visual 
identity and how it all works 
together see our brand 
guidelines on The Hub. 

Our logo symbolises what’s 
at the core of what we do 
and deliver for our customers. 
The red dot represents the 
customer at the centre of 
everything we do.

Our brand is more than just our 
logo and the visual elements – 
it’s everything our stakeholders 
see and experience every time 
they connect with our business. 

Logo (with clearspace indicated)

Graphic dots

Font - Century Gothic (Bold, Regular & Italic)

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo  
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 1234567890

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo  
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 1234567890

Colour palette
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our brand:  
what does APA mean?

welcome to our brand new day!

In 2000, the Australian Stock 
Exchange assigned us ‘APA’ 
as our company or ticker code. 
In 2007 when we restructured 
as a stapled entity, our 
management team felt 
that this was a momentous 
occasion and took the name 
APA Group to represent our 
group of businesses.

I noticed that we dropped 
the word ‘Group’ from our 
logo.
As part of strengthening 
our visual identity, we have 
decided to keep our logo 
simple, modern and bold – to 
support our smart, reliable 
and connected promise.  As 
such, we dropped the word 
‘group’ from our logo.  Our 
business name, however, 
remains as APA Group, and 
will continue to be used in 
formal documents, where 
required.

 

If you were at a BBQ with your friends 
how would you explain who we are and 
what we do?
This is where our BBQ spiel comes in…

We’re one of Australia’s 
largest companies and 
we own or operate the 
pipes that deliver most 
of the country’s gas.



our brand:  
what it means for you

You will see our new brand on everything from 
our buildings to our business cards.

But we also want our 
customers to see it through 
how we deliver to them. 

This means we will adapt 
quickly to changing 
circumstances, we will provide 
more flexible and efficient 
services and we will respond 
to customer needs with smart 
solutions.

The promise we make to our 
customers is that we will 
continue to deliver smart, 

reliable and safe solutions 
through our deep industry 
knowledge and interconnected 
infrastructure.

We’re in it for the long haul. We 
will continue to work with our 
customers to meet their needs, 
focus on growth, and maintain 
a safe and reliable gas supply.

We will deliver together for 
our customers and will never 
compromise on our values.

welcome to our brand new day!

Brand
how we present 

ourselves
to the world 

Culture
how we 

talk about 
ourselves 
internally

Values
the 

behaviours 
most prized 

by us



APA is Australia’s number one gas infrastructure business.  
We are a leader in our industry.

But our brand is more than 
the pipelines we manage 
and our logo – it’s what our 
stakeholders think and feel 
about us.

As an infrastructure success 
story we want to capitalise 
on our good reputation by 
providing even more customer 
focused solutions.

We want to stay on top of our 
game and improve recognition 
of APA and understanding of 
what we do. We also want 
to attract new employees, 
investors and stakeholders so 
we can continue to grow.

And we want to keep our 
customers and our people at 
the centre of everything we do.

Our brand promise to our 
stakeholders is to be reliable, 
smart and connected. Our 
tagline – energy.connected. – is 
how we communicate this in a 
simple way.

From today, we will actively use 
our refreshed branding.

This booklet will help you 
connect with our brand.

Inside you will find handy 
information for helping us to 
stay energy connected.



where do you 
go for help

welcome to our brand new day!

We’ve created a brand site of useful 
information to help you stay connected to 
our new brand. You can find it easily via the 
The Hub

And here are some quick tips to get you started on those 
common everyday items.

What would you like to do Here’s the connection

Get a copy of the logo  Go to the brand page on The Hub. If you need 
something else then talk to the communications 
team.

Produce a PowerPoint presentation Use our presentation template on The Hub

Write a report, article or proposal Simply download one of our word templates in 
MS Word to get started.

I’d like to add some illustrations/
images

For use of approved images, please contact the 
communications team. 
Email: communication@apa.com.au

Create something new Need professional design assistance? Speak to 
our communications team to assist. 
Email: branding@apa.com.au

Can’t find it but want to know 
more?

Contact the communications team. 
Email: branding@apa.com.au



welcome to 
our brand new day!



welcome to our  brand new day!

“keeping our 
customers safe”

“delivering  
results”

“solving  
problems”

“connecting to 
natural gas”

“connecting 
our business to 

technology”

“relationships” “innovating”

“connecting our 
customers to 

energy sources”

“connecting 
with each other 
to deliver to our 

customers”


